The recession has more consumers clipping to help save cash at the checkout line
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Three tips for making
the most of your coupon
shopping experience

1. Shopping with coupons does take a
little extra time at checkout. To speed
things up, and be respectful of others, be
as organized as possible and only take
with you the coupons that match what’s
on your shopping list. And try to avoid
the busiest times, like immediately after
work or on weekends.

2. Read your coupons carefully. Be sure
you know what each one applies to and
any stipulations it may have. Also ditch
any coupons past the expiration date.

3. Don’t be overly anxious about using
your coupons right away. If you do, you’ll
probably end up buying something you
don’t really need just to use the coupon,
or you might miss out on a better deal
when an even better coupon for the same
product comes along. £




