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In the battle to save on household budgets, do digital coupons trump old-fashioned paper
ones? Two families discover the answer, as they duel it out in the grocery store aisles

ntil recently ny main exposire 0 coupons came from
my white-halred, houwsecoat-clad  grandmother.  She
clipped coupons religiously, and she had an extremnely
complicated-looking system (0 manage them. Grandma passed
away 1 years ago and, in the intervening decade, 1 hadni given
coupons mich thought. But lately coupons ane making themsshes
known again, Social networking sites, like LivingSocial and

¢ Naomi Shulman

Ciroupon, and the (strangely compelling) reality show Estreme
Cioupaming make coupon clipping seem almost .. hip

Accomding bo o recent article in The New Yok Thines, coupons
had indeed been in 8 state of steady decline until just a couple ol
years ago—when the economy dedined. Suddenly the prospect ol
swving a few bucks seemed relevant again. But, the Times poanted
o, seTions couponing now has o strong online component
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Coupons have been around for neary | 25 years, and can be found
in a host of different places—through the mail, in newspapers, in
store, from email and corporate websites. Sites such as Groupaon,
Living Social and Tippr—which send out a daily special via
email—focus their efforts on providing discounts for nois-grocery
store items—think restaurants, spas, oil changes, fitness centers.
Mary chain retall specialty stores, such as craft stores or car service
cepters, ask customers 10 shgn up o receive regular discount offers
through mail or ermail.

T¥ there's a coupon offer out there, miy tech-smvvy friend Rachel
has probably seen it In fact, shee recently announced 1o me, T'm
the coupon q;u:unf" Rachel s indeed an emviably h'l-'l[l,Tll pern—
she scours yurd sales and relies on hand-me-downs, which is

P

Rachel’s more :
technologically savvy

& ([ Previous e aboae) Rachel and ®eoml (ahaowe)
mmmmu- i clip coupons as well &5 mare
advanced technologies, such as bar code scanners.

approach to coupon
clipping paid oft: She
saved $45 on a bill of

part of what enables her v stay home with her 6-year-old twins
while her husband starts up a contracting business. But realky?
Coupan queen?

THE BATTLE BEGINS
Rachel and 1 decided bo run an experiment. We each have a family
of four, and we tend o buy the same products, We coordinated
our grocery lists, each shopping for the same ifems—milk, pasta,
peanat butter and so on. Rachel would visit several stores armed
with digital promotions and coupans shed gotten online. 1d stick
o my usual grocery store, but [d dip the coupons out of my
Sunday paper— s.un'lelhing [ lhaver't done in, well, ever,
Rachel, on the ot her hand, would rely on her digital-ape shopping
smarts. On a regudar basis she visits the websites and Faceboak
pages of her favorite brands to download their promotions
Amd she uses coupon-aggregating sites, such a5 Frugal Girls
{thefrugalgirls.com} and coupons.com, for deals on things she
knows shel be baying that week. She even has & bar code reader
o6 her smartphone that tells her if the store shé & in has the best
starting price, which allows her o take advantage of every sore
saibe. She spends mayhe an extra hour 2 week organizing them, and
disesrt really buy things she doeso't want or need.

THE FINALTALLY

When we returned from our coupon excursion and comgrared
results, it was eve-opening | saved $19.32 off & grocery bl of
£119.14, B ook me 10 minotes to dip those coupans, so (f 1
extrapolaie my time ootwarnd, thats arciend S100 an hoir Who can
argue with that? My most exciting savings was the $3.20 1 knaocked
off twes $3.99 half gallons of organic milk. And because 1. did all mvy
shopping al a supermirket with a gas promotion, | alsio got a lirde
break on avy mext fill-up—swest!

Then | talked to Rachel, and my savings were immediately put
into perspective. "Forty-five bucks in savings!” she announsced
r.mrudl-h on a2 haul that woubd cost 8115, nduding & tiube of
Inothpaste for 6 cenis
It would seem Rachels

mEre technologically
vy approach o
coqpon clipping  had

paid off She really is the
COUpaR qrige.

Then 1 spoke o [Hl
Catabdo, a Chicago-based
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almost §115.
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THE LIST

Here's a partial shopping list Rachel and | usad—and our results. As yvou'll see, Rachel followed
store sales far more successfully as well a3 clippad more coupans, | plan to follow her example

NAOMI RACHEL
1 BUART @& 5559 1 QUARAT & 5545
ICE CREAM nin coupony‘sale lE §2 83 ol
$6.99 $2.67
SESAME RICE CRACKERS i 52 49 1 BOX @ $169
CRACNIRS o coupony'sale BES & al
52.49 §2
1 LOAF & §4.99 1 LOAF 0 5458
SREAD na coupon/Gals S 51 B0 alf
$4.99 £2.99
FRUNT 1 BOX @ $3.00 4 BOXES @ 5339
SNACKS Wl § 78 off WL $1.39 off each, 4 §1 coupons
$2722 $4
PEANUT 1 JAR NATIDNAL BRAND & 52.59 1 JAR STORE BRAND & 5$1.84
BUTTER no coupon/sale i couponysak
52,59 §1.83
TOOTHFASTE 1 TUBE & §4.99 1 TLEEE & §3.13
THE £ 49 ot WL 51 57 off, .75 coupon doubibed
$4.50 $.06
L 2 HALF GALLONS o 53 %% EACH 1 HALF GALLON @ 53.99
IME £.60 oM & 2 51 coupuns W S50 off B $.50 coupan, doubiied
$5.38 $2.39
MNeomi's original total: $119.16 Rachel's original total: $114.78
POST-COUPON/ POST- PON/ & 20

STEPSTO SAVING

For Rachal's family, coupon use
gquals n dramatically lowear gracery
bill. Hera are some tips to shopping
SUCCOES:

* Create & caupan bindar. Divide
sactons based on expiration dala,
store pkele of product—ceraals,
yogurt, for example—to make |t rosy
1o quickly scan what yvou have.

* Agk non-couponers fo sEue mnd
share their weskly coupon sections,

* i your community has a shopper or
sacond newspaper, subscribe {if it
1501 tod axpensival.

* Become & Facebook friend of your
favorite brands. Youll often find
special promobans ar additional
clupis that can come in handy far
name-brand grodicts.

= Sign up for emeil newslsttens or
special promotions through conparate
woabsites. In addition, sites such as

GBroupon.com also prowvide daiky alers
and deaks on additional products and
sarvices such as salons

* Spend your time bafore you hit the
stores. ~1 go theough what coupons

I hawve, chacking all the area store
flyers anling, and then match my
coiipons to the sales,” says Aachal
"I figure out what itoms | will buy

ang haye my coupans for gaid Hams
humdled in envalopes for each store,”

"y
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shops on hionw o maximize coupon
shopping, and one of the people
quited in that Themer artiche [ill
sirprised me: “The best deals are

sill in the newspaper inserts
she smid "Over 87 percen af

grocery and household savings—
these are 2000  statistics—still
come from  insers. While
dhectronic & growing, the majority is still happening the old-
fashboned wany”

LEARNING FROM THE MASTER

If that’s s, how come my haol was so much bess impressive
than Racheds? “Youwe got to be strategic™ [l explamed.
It all comes down to knowing the sores’ systerns—and
then taking advantage of them,

If Rachel is a cowpon queen, Jill is a coupon goddess. "1 fead
my famibly of five on $40 o 560 o week!” she told me—and she
does it with Internet and paper coupons. The trick is combining
the coupon sevings with store sales, which, fill points out, run on
predictable 12-week cycles in afmost every major supermarket.

Jill's Super-Couponing DV, which my husband and [ viewed
with fascination, outlines her strategies and describes ber typical
srvngs—between 30 to 75 percent off every time she shops, Even
though [ill insists the newspaper inserts are sl worthwhile, she
recommends using onfine sites to track what’s on sale, When
kow what's poing to be discounted at the store, vou can bring
abong omly the coupons you e going to use that visit—and sock up
an thase cheap iems

My relatively modest savings were enough o spur me on
I've started online relationships with many of my favorite
fond purvevors and installed the coupons.com app on
my phone I'm going to keep dipping coupons the old-

.

Fmd ooks to figure oot what you spend on
gracaries gnd mora st partnars, lsadiusion.
coin' teolss statetarm/ budget il ool fos
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4 | Above beft) Smart phone QR codes (also called snap tags)
are tech-savvy ways Usat Rachd (above] finds additional savings
o Eaveerile ilems.

fashioned way {and think fondly of Grandma every time). But
technology will definitely play a starring mole in my grocery
shopping ways—even if its just Rachel emailing me with
her latest score. m

e 3
CLIP (AND CLICK)
COUPON SMARTS

Supar-gouponer Jill Cataldn affers these tips for
MAXING Oul your Coupon FEvings

degital and print:

* Thi most papengive Hme to buy something 18 when
you naed it Man ahead and stock up

* Frigad doals don't come fram coupans along Save
the coupon urtil the product goes an sale—then go
im for tho kill. My coupons accalentally oearla npead
with a few store sales om my first trip out
doubiad my savings. Beginner s luck!

ard thal

= Don't be 1o loyal to your brands. (f coarse, it
doasnt make senso to buy things yau don T Want o
negd, but really, tao different brands of toothpaste i
not samathing to waorry about J)I




